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̠̪̅̒̕Я̤ ̡̖̜̖̣̄̒ ˺̤з˟

Paulo,
Representing the 
Portuguese team
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Hi, My Name Is 
̦̝̠́̒˝з 
б˴̡̠̞̦̥̖̣̤ ̣̖̒ ̦̤̖̝̖̤̤˟ ̙̖̪̅ ̟̔̒ ̠̟̝̪ 
̧̘̖̚ ̪̠̦ ̨̟̤̖̣̤̒˟в

ˈ Pablo Picasso

I don't know if computers are useless!
But they save me a lot of time. Time I can use to 
go mountaineering and trekking.

ˈ Paulo Botelho Pires
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What is PR1 ?..

PR1 ЬTransversal Digital Marketing Curricula
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1
Month
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Days
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1/7

Working

˲̟̝̪̤̤̒̚ ̠̗ ̥̙̖ ̦̣̣̦̝̣̔̔̒̚ ̡̝̟̤̒б˝з
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Analysis of the curricular plans

Several main themes are recurrently referred to, these being:

a) Digital Marketing Strategy

b) Digital Advertising

c) Search Engine Optimization

d) Social Media

e) E- mail

f) Analytics

g) Web Content
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2/7

Working

˷̠̦̤̔ ̡̘̣̠̦б˝з
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Focus group

a) Before you can understand digital marketing, you need to understand 

marketing

b) There are two topics that were the centre of the discussion, being 

referred to as the most important in any digital marketing curriculum 

plan. They are strategy and customer experience

c) The participants mentioned that a digital marketing curriculum should 

include the following topics: Strategy, Customer Experience, web 

content, SEO, digital advertising, analytics, social media, website, E -

Commerce

d) It is necessary to have professionals who can see digital marketing as a 

whole 
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Focus group

e) A curricular plan as comprehensive as possible.

f) Comprehensive courses and specialized courses (by blocks).

g) Intensive fast courses (1 to 3 days)

h) The participants also mentioned that the curricular plan should include 

a strong practical component

i) A final topic was mentioned: Online sales. Mandatory and crucial in B2B 

markets: E - Seller (digital selling).
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Working

˺̧̨̟̥̖̣̖̤̚б˝з
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Interviews

a) What are the main topics that should be included in digital marketing 

courses?

b) Do you consider it relevant that professionals have knowledge or skills in 

basic marketing topics such as positioning, branding, value 

propositions, differentiation, communication, and marketing strategies? 

Why do you think so?

c) What is your opinion on the presence of a module about digital strategy 

and that interconnects digital strategy with the company's strategy?

d) What about the Customer Experience (Consumer journey, Client 

Centricity, Sales funnel, Leads, Conversion, etc.)?
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Interviews

e) What do you think about the existence of an e - selling module?

f) Do you consider generic training in digital marketing or specialisation by 

blocks in certain areas more relevant? Or do you consider it important 

to have a comprehensive generic training and then specialisation in 

one area?

g) The training should include the theoretical concepts and practical 

application of these or should be directed to the tools only. Please justify 

your opinion.

h) Regarding the level of depth of skills or knowledge of digital marketing 

courses. What is your opinion on this matter?
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Working

̧̦̣̖̪̄б˝з
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Identifying Reaching

Heavy Burden 
̥̟̘̈̒̚̚˝з
Difficulty in getting 200 responses in individuals who work in 
SMEs, digital marketing and have management positions

Heavy Burden 
˴̠̟̗̣̞̖̚̕˝з
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Survey

a) Four sections

1. Job description

2. Digital marketing activities 

3. Digital Marketing Courses

4. Introductory Digital Marketing Course  and Digital Marketing 

Specialisation Blocks

b) Five languages

c) Questionnaire was open for over 2 months

d) 350 responses

e) Average time to complete = 23:40
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̥̥̤̥̝̄̒̔̒̚̚ ̡̖̠̣̥̃б˝з


