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Zrozumienie odbiorcow

Zachowanie uzytkownika na stronie internetowej mozna poroéwnaé do zachowania kupujgcego
w sklepie fizycznym. Tak jak kupujgcy moze przegladac rozne alejki, podnosi¢ i sprawdzac produkty oraz
dokonywac¢ zakupow, tak odwiedzajgcy witryne moze klika¢ na rézne strony, spedzac rézng ilos¢ czasu
w witrynie i wykonywacC okreslone czynnosci (takie jak dokonywanie zakupdéw Iub wypetnianie
formularza). Google Analytics umozliwia wtascicielom witryn sledzenie i analizowanie tego "zachowania
kupujgcych" w ich witrynie, dajgc im wglad w to, jak ulepszyC witryne i przyciggng¢ wiecej klientow.
Kazda odstona strony, klikniecie i konwersja jest jak stowo, a analizujgc wzorce i sekwencje tych "stow",
wiasciciele witryn mogg zrozumiec€ "zdania" i "rozmowy", ktore uzytkownicy prowadzg z ich witryna.
Podobnie jak lingwista moze zrozumieé znaczenie zdania, patrzac na jego strukture i kontekst,
wiasciciele witryn mogg korzystac¢ z analiz, aby zrozumie¢ motywacje i potrzeby swoich uzytkownikow,

analizujgc ich zachowanie na stronie.
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Cele nauczania

e Pordwnanie typow zachowan uzytkownikow

® Ocena zachowania uzytkownikow
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» Przeglad odbiorcow

« Zachowania uzytkownikow
AG E N DA * Ocena przejecia

« ZrozumieC zachowanie

* Ocena konwersji

« Ocena retenciji/lojalnosci
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"Uzytkownicy nigdy nie zapomna3, jak poczuli sie
dzieki Twojemu produktowi lub ustudze™.

MarioMaruffi
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"Dane to tylko podsumowania tysiecy historii -
opowiedz kilka z nich, aby nada¢ danym
znaczenie".

Chip & Dan Heath
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Przeglad odbiorcow

MR Co-funded by
L the European Union




Przeglad odbiorcow  *2£M2

Uzytkownik vs. sesje

L

Uzytkownik Uzytkownik ma
sesje
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Dane demograficzne odbiorcow
e geografiaijezyk

e gatunek i wiek

e zainteresowanie

e technologia i urzgdzenia
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Ocena aktywnosci

Zespoty uzyskujg dostep do demonstracyjnego konta Google
Analytics i wybierajg wtasciwos¢ Google Analytics 4:

Jaki jest profil demograficzny odbiorcow (np. wiek, ptec,
dochody itp.)?

Jakiej technologii uzywajg?
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Google

Login

Sign Up

Take Your Pick

We've got the whole family covered
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All accounts » Demo Account

i . Tr rching " rs overview" e : °
Analytics  GA4 - Google Merchandise ... - St Iiykesching Users cvanvis LI
() B
Home tad
@ Users Event count Conversions New users A - USERS IN LAST 30 MINUTES @ -~
@ 41.8% $22% 1 6.2% +1.0%
aK USERS PER MINUTE
P - T
o COUNTRY ~ USERS -
India 17
1K —————————————
o United States 12
07 08 09 10 n 12 13 South Korea 5
Mar
— Last 7 days = = Preceding period Canada 3
Last 7 days + View reports snapshot -» View real time -

Recently accessed

l% Reports and pages that you've recently visited will appear here.

Suggested for you
Users = by Country ID ~ A~ Sessions * by @ Views by @
Session defaultc... ~ Page title and scree...
COUNTRY ID USERS SESSION DEFAULT . SESSIONS PAGE TITLE AND 5. VIEWS
United States B2K 4113% Direct BK T 31.6% Home 12K 1 10.6%

~
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India 13K 4 81% Organic Search 62K 1 101% Shopping Cart 37K 1583

Canada 11K 4 103% Paid Search 21K TI57% Men's / Un...dise Store 31K 4793
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Okreslenie okresu analizy
danych

01/01/2022 - 31/12/2022
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All accounts > Demo Account

[ -
.l Analytics  GA4 - Google Merchandise ... ~

0+ Demographics overview

Users = by Country

A
o
@

COUNTRY
@ United States
Canada
India
China
Japan
South Korea
Taiwan
Users = by Interests A~
INTERESTS USERS
Technology/Mobile Enthusiasts 33K
Media & Entertai...& Animation Fans 1.9K
Shoppers/Value Shoppers 1.7K
Technology/Technophiles 1.6K
Media & Entertainment/Movie Lovers 14K
g &Fi [Awid 1.2K
Travel/Business Travelers 1.2K
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View interests =

View countries —»

Users v by Age

25-34
18-24
35-44
45-54
55-64

65+

USERS

32K

6.5K

21K

19K

800

664

Q, Trysearching "Users overview”

USERS IN LAST 30 MINUTES @ -

o1

USERS PER MINUTE

TOP COUNTRIES USERS
India 17
United States 12
South Korea 5
Canada 4

3

China

View real time -»

View age ranges =

Lastzzdays 14Feb-13Mar2023 [ < A2

Users ~ by Town/City A~ Users = by Gender M-
TOWN/CITY USERS
New York 2K
Toronto 1.2K
Mountain View 1K
Los Angeles 984
San Jose 929
Chicago 899
Montreal 851 * MALE ® FEMALE
— 57.8% 42.2%
View cities = View genders -
- Users ~ by Language A~
English
Chinese .
Spanish .
French .
Japanese I
(other) |
Korean I
4K ] 10K 20
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q i All accounts » Demo Account = o v . ” .
Al Analyties  cag- Google Merchandise ... - Q,  Try searching "Users overview =@ °

A o+ Demographic details: Country A - + Lomtcslenderyear 1Jan - 31Dec2022 [ < A
@ Users by Country over time Users by Country
@ 25K
@ United States
20K
China
15K
India
10K Canada
pWNWWVWWMML\'V : -
N 0 100K 200K 300K 400K 500K
01 01 1 01 0
Jan Apr Jul oct
® United States @ India @ China @ Canada @ United Kingdom
Q, search Rows per page: 10~ Goto: 1 < 1100f138
Country = & + Users New users Engaged Engagement Engaged Average Event count Conversions TYotal revenue
sessions rate All events ~ All events ~
913,172 859,353 906,531 63.38% 0.99 2m 09s 35,607,504 1,552,881.00 $2,626,443.79
100% of total 100% of total 100% of twtal Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total
1 United States 448,356 429,502 498741 64.16% 111 3m 05s 21,809,932 863,346.00 $2,487.801.41
2 China 81,562 78,741 46,025 53.65% 0.56 0m 10s 571,742 86,008.00 $446.00
3 India 74434 69,813 65,152 63.7% 0.88 1m13s 1,872,741 101,719.00 $3,830.15
4 Canada 46,726 44,519 43,091 60.1% 0.92 1m 56s 1,708,463 72,987.00 $53,754.72
5  Japan 20,100 17.520 16,754 58.6% 0.83 1m 26s 635,971 25,922.00 $3,432.00
6 United Kingdom 18,781 16,459 18,597 64.96% 0.99 1m 44s 671,607 17,790.00 $21,936.56
¢ 7 Germany 15,859 8,362 6,521 35.16% 041 0m 33s 248,192 8,651.00 $120.80 E
> 8  Taiwan 14,445 12,624 14,696 60.34% 1.02 2m 03s 569,358 21,002.00 $5,754.60
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the Europea n Union Developing E-marketing Skills

for the Business Market




A | g All accounts » Demo Account - hi i " - u. H
nalytics  GA4 - Google Merchandise ... -~ Ty searching Users overview e : @

A o+ Tech overview Lsstcslendaryesr 1Jan-31Dec2022 * [ <& A
@ Users by Platform A~ USERS IN LAST 30 MINUTES ©® - Users ~ by A Users ~ by A
8 5 Operating system Platform/Device cat..
— WEB OPERATING SYSTE... USERS PLATFORM/DEVIC.. USERS
@ - .
\ 100.0% USERS PER MINUTE Android 254K web / desktop 513K
Windows 240K web / mobile 368K
\ (| | I il
/ \ Macintosh 200K web / tablet 32K
| \ TOP PLATFORMS USERS P — -
Web | i0s 148K web / smart tv 140
| | web BS
\ /
X / Chrome 05 53K

\ s
N // -

View platforms = View real time = View operating systems - View platform devices =

Users = by Browser A - ¥ Include Platform = Web Users ~ by Device category A Users ~ by Screen resolution M- ¥ include Platform = Web

safari — 1440x900

e wcooce [
ol 3 wocs I
o] oo |
el 1
Internet I SaALa
Safari (in-app) | 360x800 _
o 200K 400K GOOK (1] 20K 40K 60K 80K 100K

® DESKTOP * MOBILE = TABLET

56.1% 40.3% 3.5%

# DEMS
Y View browsers > View device categories =
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Q_ Trysearching "Users overview"

.|L Analytics

e : @
0+ Tech details: Browser A - + Lostealendor yeor 1Jan - 31Dec 2022 ~ [ =<5 A7

Users by Browser over time Users by Browser

25K

20K
15K
Edge I
Android
10K Webview I
Firafox I
5K
S A 0 0 200K 400K 600K
01 o1 01 1
Jan Apr Jul oOct
@ Chrome @ Salari @ Edge @ Firefox @ Android Webview
Q, search. Rows per page: ! ¥ Gote: 1 < 110016 >
Browser - ot + Users New ugers Engagement Engaged sessiens per Average engagement Event count Conversions Totzlrevenue
rate user All events  ~ Allevents ~
13,97 860,159 906,531 63.38% 0.99 2m 09s 35.630,802 1.554.008.00 $2,626.635.24
100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total
1 Chrome 675,776 632,279 724,370 64.58% 1.07 2m 30s 29,045,857 1,135,642.00 $2,516,796.79
2 Ssafari 166,724 159,584 118,466 53.9% 0.7 1m07s 3,412,692 220,235.00 $82,393.80
3  Edge 24,162 21,674 23110 60.96% 0.96 1m 39s 912771 32,635.00 $15.010.78
4 Android Webview 12,937 12,079 8,545 56.48% 0.66 Om 58s 228,599 14,155.00 $1,568.28
5 Firefox 12,463 11,194 11,120 62.83% 0.89 1m 38s 454,365 15,742.00 5$9,423.39
6 Samsung Internet 10,326 9,899 6,522 49.65% 063 0Om 51s 157,939 11,983.00 $551.20
7 safari (in-app) 4,531 4412 2,686 51.62% 0.59 O0m 36s 75,834 5,755.00 $8.00
8  Opera 3.038 2836 2,659 58.07% 0.8e 1m17s 82,685 4,188.00 $853.00
9 UC Browser 2715 2,689 1433 50.3% 0.53 0m13s 20,768 2,886.00 $0.00 n}
& > 10 Amazon Silk 1,705 1,691 798 35.7% 0.47 Om 26s 20,144 1,741.00 $0.00
Co-funded by ©® DEMS
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G ' il
eografia + @
A 0+ Demographic details: Country A - + Lost calendaryesr 1Jan-31Dec2022 ~ [f] <G A2
@ Country ~ +  Users New users Average engag Event count Canversions Total revenue
All events ~ All even -
913,172 859,353 906,531 63.38% 0.99 2m 09%s 35,607,504 1.552,881.00 $2.626,443.79
@ 100% of total 100% of total f total vg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total
1 United States 448,356 429,502 498,741 684.16% 111 3m05s 21,809,932 863,346.00 $2,487,801.41
2 China 81,562 78,741 16025 53.65% 0.56 om10s 571,742 86,008.00 $446.00
3 India 74,434 69,813 65,152 63.7% 0.88 Tm13s 1872741 101,719.00 S$3,830.15
4 Canada 46,726 44,519 43,09 60.1% 0.92 1m 565 1,708,463 72,987.00 $53,754.72
5 Japan 20,100 17,520 16,754 58.6% 0.83 1m 26s 635971 2592200 $3,432.00
6 United Kingdom 18781 16,459 18,507 64.96% 099 1m 44 671,607 17.790.00 $21,936.56
7 Germany 15,859 8362 6,521 35.16% o041 Om 33s 248192 8,651.00 §120.80
8 Taiwan 14,445 12,624 14,696 60.34% 1.02 2m03s 569,358 21,002.00 $5,754.60
9 Singapore 12,686 11,603 12,683 63.04% 1.00 Tm42s 442,879 17.777.00 $6,127.01
10 South Korea 12679 11,245 13,060 61.83% 103 1m 28s 493,069 17,.409.00 $2,624.82
11 Hong Kong 11,183 10,190 7,689 57.89% 0.69 om 425 205,502 13,734.00 $837.16
12 Brazil 10,033 8,970 9,001 60.73% 090 Tm27s 349,203 13,250.00 $7,989.01
13 France 9918 8,739 8876 55.23% 0.89 1m08s 299,106 9,202.00 51,528.40
14  Australia 9,537 9.054 8159 62.99% 0.86 Tm22s 234012 12,810.00 $833.45
15 Spain 8837 7,852 8578 55.69% 0.87 m18s 306,687 8,357.00 $338.80
16 Indonesia 8,647 7,836 9216 63.58% 1.07 Tm 355 276,280 10,730.00 $1,914.52
17  Mexico 7.024 6,292 6968 62.4% 0.99 2m 06s 273,368 10,201.00 84,727.57
18 Netherlands 5,286 4,666 4237 54.47% o080 1m 06s 140,358 4903 00 $362.20
19 Colombia 5130 4,682 5044 60.55% 0.8 m37s 175,608 6.788.00 $1.819.94
20 Peru 4,414 4,020 4,594 62.75% 1.04 Tm21s 148,354 5,443.00 $430.40
21 Russia 4411 3,760 4,309 57.27% 0.98 1m 24s 160,192 5,121.00 $236.00
22 Philippines 4375 4,006 4100 62.99% 0.94 Tmd2s 150,424 5,999.00 8634.70
¢ 3 23 haly 4355 3,999 3.588 56.36% 0.82 1m 02s 119,783 4,103.00 §75.00 E
24 Turkey 3,890 3,048 2N 50.08% 07 Tm12s 112,610 4,448.00 520.80
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Jezyk o : @

A o+ Demographic details: Language A - + Lastcalendaryesr 1Jan-31Dec2022 = [ = Ar
Language ~ + + Users New users Engaged Engagement Engaged sessions per Average engagement Event count Conversions Total revenue
soasions rabs ey tima All events All events =
913.835 859.992 205,868 63.41% 0.99 2Zm 0%s 35.626.621 1.553,752.00 $2.626.509.64
@ 100% of 1otal 100% of total 100% of total Avg 0% Avg D% Avg 0% 100% of rotal 100% of total 100% of total
1 English 658,598 623,802 706,914 63.2% 1.07 2m 38s 28,896,346 1.151,475.00 $2,596,740.62
2 Chinese 124,256 121,445 77.940 56.55% 0.63 Om 23s 1,430,986 140,327.00 $6,797.52
3 Spanish 34,322 31,225 30,933 59.83% 0.90 im21s 1.074212 42,412.00 55,044 85
4 French 16,079 14,737 13.921 54.89% 0.87 1m 09s 446,517 17.013.00 $3,348.45
5  Japanese 14,193 12217 12,681 56.83% 0.89 1m 58s 568,467 19,459.00 $5,766.85
6  Korean 11,463 10,114 12417 62.63% 1.08 1m37s 478,439 16,541.00 54,241.00
7 Portuguese 9,354 8370 8203 60.19% 0.88 m17s 328,424 11.090.00 §1.116.88
B German 7167 6,622 5436 53.88% 0.76 1m 03s 181,904 7,071.00 $623.85
9 Russian 5982 5204 6,050 58.91% 1.01 1m 31s 229,500 7,625.00 $624.97
10  Italian 3947 3,647 3308 56.66% 0.84 1m Dds 114,934 3,877.00 §165.75
11 Dutch 3420 3101 2963 55.47% 0.87 m10s 89.942 3.227.00 $32.80
12 Polish 2,852 2,490 2,385 56.72% 0.84 1m 07s 76,659 2,567.00 $154.70
13 Turkish 2827 2,202 1916 48.74% 0.68 1m 10s 82,075 2,888.00 $0.00
14  (other) 2,246 281 94 30.23% 0.04 0Om 05s 1,151,126 109,517.00 $0.00
15 Indonesian 2231 2059 1877 59.32% 084 1m02s 49,401 2.492.00 $0.00
16 Vietnamese 27 1,882 1528 50.05% 0.69 1m02s 50,179 2,904.00 §280.28
17 Arabic 1,532 1,290 1,182 56.1% 0.77 1m 12s 38967 1,759.00 $0.00
18 Swedish 1473 1323 2197 63.01% 1.49 2m 55s 89,542 1.622.00 §379.60
19 Thai 121 958 980 57.31% 087 2m 265 33,737 1.348.00 $141.00
20 Danish 1062 985 882 60.49% 0.83 1m02s 27,683 1,016.00 $0.00
21  Hebrew 936 869 868 64.06% 093 1m12s 29,236 1,170.00 $0.00
22 Ukrainian 690 627 618 64.17% 0.90 1m 16s 18957 1.452.00 $89.00
o 23 Norwegian Bokmal 649 611 585 54.37% 0.90 1m23s 20,041 621.00 50.00 =
2 24 Hindi 540 504 337 51.14% 0.62 Om 26s 6,157 586.00 80"
co funded iy # DEMS
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Pleé i wiek e : @

" o All Users Add comparison £ Last calencar year 1Jan - 31 Dec 2022 ~
@ Demographic details: Gender A - & <
@ Add filter +

&

Users by Gender over time Users by Gender

K

aK
male
3K
2K
female
1K
[
01 o1 01 1 ° Ak i
Jan Apr Jul Oct 2 3 s K A
@ male @ female
Q, Search.. Rows per page: 10 - 1-30f3
Gender ~ s + Users New users Engaged Engagement Engagec d sessions | per Average engagement Event count Lo Totalrevenue
sessions rate user time All events = All events ~
913,917 860.276 906,531 63.38% 0.99 2m 09s 35,632,015 1,554.132.00 $2.626,635.24
100% of total 100% of 1o1al 100% of wial Avg 0% Avg 03 Avg 0% 100% of 1otal 100% of total 100% of total
1 unknown 895,827 843,070 878,382 63.03% 0.98 2m07s 34,524,258 1,410,708.00 $2,509,447.66
2 male 15,169 11,225 17,185 72.99% 113 3m01s 669,212 91,978.00 $69,680.99
3 female 8758 5981 10,148 72.63% 1.16 3m11s 438,545 51.446.00 $47,497.59
©2023 Google | Analytics home | Terms of Service | Privacy policy | [£ Send feedback
Co-funded by
the Euro pean Union Developing E-marketing Skills

for the Business Market




Plec¢ i wiek e Q@

0+ Demographic details: Age A - + Lasteulencryesr 1Jan-31Dec2022 * (] <5 A

Users by Age over time Users by Age

f
o
a
@

25-34
2K
18-24
1.5K
35-d4
1K
45-54
¥ 55-64
0
o o1 01 01 S
Jan Ape Jul ot 0 2K aK 6K 8K
® 2532 @18-24 @ 3544 @ 4554 @ 5564
Q, Search.. Rows perpage: 10~ 1-70f 7
Age ~ + + Users New users Engagement Engaged sessions per Average engagement Event count Conversions Total revenue
rate All events ~ All events ~
13,917 860,276 906,531 63.38% 0.99 2m 0%s 35,632,015 1,554.132.00 $2,626,635.24
100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100% of total
1 unknown 897,503 844,547 881.2M1 63.12% 0.98 2m07s 34,594,131 1.419,781.00 $2,516,318.02
2 2534 7176 4714 8,345 73.76% 1.16 3m 08s 342,826 44,188.00 541,776.08
3 1824 5336 3,583 6,259 73.79% 1.17 3m13s 270,814 33,018.00 $25260.44
4 35-44 5,269 3,880 5,526 69.87% 1.05 2m 48s 218,237 30,580.00 $18,520.87
5 45-54 2,778 1977 3,089 73.32% 11 3m 25s 130,186 16,322.00 $17,108.91
& 55-64 1,289 963 1,407 74.68% 1.09 2m 36s 50,591 6,828.00 $2991.18
7 65+ 775 612 842 74.98% 1.09 2m04s 25,230 3,415.00 54,659.74

Co-funded by .:ﬁ DEMS

the Euro pean Union Developing E-marketing Skills
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Zalnteresowanle

Reports snapshot o+ Demographic details: Interests A -+ Last caleniar year 1Jan-31Dec2022 ~ [ <5 »
Real-time
Interests - + 4 users Newusers Engagement Average Event count Gonversions
Life cycle ~ All events - All events =
= Acquisition
@ s 24,052 326,719 28,060 72.46% 17 53m 145 19,851,655 2,546,431.00
Gricw 100% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total 1007 el total
User acquisition 1 Shepparsivakis Shoppire 16811 12,134 19,896 73.6% 118 Im16s 827,687 107,338,00
Teatfic scquistion 2 Technology/Technophiles 16,651 11,918 19,313 72.15% 1.16 3m14s 808323 104,226.00
» Engagement . = -
9 3 iii'f: Entertainment/Movle 13731 0,843 15,738 70.95% 115 Im13s 676,964 85,276.00
»  Monetisation 2 T ry
4, [Banking & Finance/Avid 11,828 8330 14,030 73.35% 1.19 3m 26s 604,039 78,420.00
Retention Mivestons
g} (ome & Gardon/Do-it: 11427 8274 12,626 72.25% 1.10 3Im 028 497,008 67,989.00
Yourselfers
User -~ f !
6, Ccstiles s 11,104 7,966 12931 72.99% 116 3m 09s 516,338 68,091.00
Damographics Hobbies/Shutterbugs
e : .
Fickiestyie b Hobbied/Lusinesy 10,696 7,752 12,278 71.66% 115 3m 08s 492,737 64,472.00
Overview Pluf.esslonals )
e B cae S EnteiRinmentMisic 10,688 7.553 12.361 .7% 116 3m05s 514327 63.710.00
Demographic details Lovers
Sports & Fitness/Health &
S han s 10,526 7321 12,686 72.47% 121 Im29s 564,889 71,364.00
i i ight T
Overview 10 :::f':r:' Entertsiment/LIght Ty, 10442 7.442 12,002 72.08% 115 Im1s 516,059 63,477.00
Tech details 11 Travel/Business Travelers 10,331 7.039 12,719 7337% 1.23 3m 34s 570,838 71,848.00
T coaws b Boliticativid News: 9945 7.469 11,163 71.7% 112 2m 538 419,663 56,829.00
Readers
13 Travel/Travel Buffs 9,872 6,779 12,065 73.4% 1.22 3m27s 529,593 66,563.00
14 dkifestiles kHobbles/Groen 9,580 6,256 12,354 74.4% 1.29 3m a4s 550,611 68,658.00
Living Enthusiasts
15 Vehie!e.s T 8,789 6,555 9,388 T127% 1.07 2m 51s 364,981 51,472.00
Enthusiasts
16 Llf:sty!es & Hobbies/Outdoor 8,753 5,860 10,297 73.56% 1.18 3m27s 455380 56,509.00
Enthusiasts
17 Lifestyles % !‘thbI“fA" L 8719 5849 10,542 72.36% 1.21 3m 34s 479,925 57,868.00
Theater Aficionados
18 Sports & Fitness/Sports Fans 8.307 6189 8955 71.18% 1.08 2m 48s 352,181 47.794.00
Food & Dining/Frequently Dines
19  Out/Diners by Meal/Frequently 8,155 5691 9,809 72.22% 1.20 3m 23s 439754 53,292.00
Eats Dinner Out
20 Shoppers/Bargain Hunters 8,151 6273 8,695 71.01% 107 2mais 324,186 44,487.00 [

Beauty & Wellness/Frequently

< n e 8,048 5478 9,640 72.73% 1.20 3m19s 417,703 53,735.00
Visits Salons

the Europea n Union Developing E-marketing Skills
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Technologia i
(] 0+
o
Q

Tech overview

Users by Platfor

| web |

Users ~ by Browser

Safari
Edge |
Android l
Webview
Firefox I
Samsung I
Internet
Safari (in-app) l

o

200K

Co-funded by

urzadzenia

A - USERS IN LAST 30 MINUTES © -
s 106
100.0% USERS PER MINUTE

TOP PLATFORMS USERS

web 105

View platforms > View real time -

VAR ¥ Include Platform = Web Users ~ by Device category

wore

® DESKTOP

56.1%

* MOBILE

40.3%

400K BOOK

View browsers =

the European Union

Users ~ by Operating system A~

OPERATING SYSTEM

Android

Windows

Macintosh

ios
Chrome 05
Linux

Tizen

= TABLET

3.5%

View device categories =

Last calendar year  1Jan - 31 Dec 2022 ~

Users ~ by A
Platform/Device cat...

USERS PLATFORM/DEVIC... USERS
254K web / desktop 513K
240K web / mobile 368K
209K web / tablet 3ZK
148K web / smart tv 140

53K
16K
7

View operating systems -

Users ~ by Screen resolution A~

1920x1080
1440x900
1366x768
1536x864
2560x1440
390x844
360x800

80K

# DEMS

View platform devices =

¥ Include Platform = Web

100k

Developing E-marketing Skills
for the Business Market
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Zachowania uzytkownikow
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Zachowania uzytkownlkow

Istniejg cztery rodzaje zachowan (pamietaj o lejku)
e przejecie

e interakcja

e konwersja

e zatrzymanie lub lojalnosc¢

Co-funded by
the Europ
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Ocena przejecia

Bezposrednie _ _
Skierowanie

Wyszukiwanie organiczne _ _
Organic Social

Pfatne wyszukiwanie _ .
Organiczne wideo

itd.

Wyswietlacz

E-mail

Co-funded by
the European Union
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Ocena przejecia
Kampanie z kodem UTM
e UTM = modut sledzenia Urchin
® parametry UTM
= zrodto
= Sredni
= zawartosc (opcjonalnie)
=  kampania

® Przyktad:

® DEMS

Developing E-marketing Skills
for the Business Market

https://dems.pro/?utm_source=DEMS&utm_medium=email&utm_content=newsletter&utm_campa

ign=PR1-results

Co-funded by
the European Union



chna

Q All Users

dd comparisen +

@ Acquisition overview
@
@ Users

914K

MNew users

860K

['h] [+1]
tan Apr

Sessions ~ by @ v
Session Google A.. ~

SESSION GOOGLE .. SESSIONS
1009693 | G...nner ~ Test 64K
1009693 | G...duct ~ Test 22K
1009693 | G...d (US/Cali) 12K
Deme | You...2022-04-28 11K
1009693 | G... - Apparel 68K
1009692 | ... - Hoodies 5.5K
1009692 | G... - YouTube 47K

View Google Ads campaigns -

Co-funded by
the European Union

rzejecia

Last 120 days ending Dec 31

A~ USERS IN LAST 30 MINUTES @ - Hgy{ users by (@)
4 2 First user default.. =
FIRST USER DEFAU. NEW USERS
e USERS PER MINUTE Direct 367K
Organic Search 302K
||I|III| Lovws alomn. . T
40K Paid Search 49K
TOP COUNTRIES USERS -_—
n Displa: 46K
India 2 —_ e
T China & ierenal 38K
Australia 4 Paid Shopping 19K
o Canada 4 Paid Video 9.7K
01 S 3
Jul Oct United States 4
View real time - View user acquisition -
ime value @ -
$2.00
F— §1.50
§1.00
§0.50
50.00
Da D Da
28 55 4

Last calendar year 1 Jan - 31 Dec 2022 ~

[ <

Sessions ~ by @
Session defaultc.. =

SESSION DEFAULT SESSIONS
Direct 538K
Organic Search 497K
Referral 89K
Unassigned 89K
Display 64K
Paid Search 61K
Email 26K

View traffic acquisition -

® DEMS

Developing E-marketing Skills
for the Business Market



Ogena przejecia

User acquisition: First user default channel group A - + tastealendaryear 1Jan-31Dec2022 ~ [ < A
New users by First user default channel group over time Mew users by First user default channel group
a 25K
@ et —
crospie seareh _
Paid Search -
Sl -
. -
3;—. .?;.— f.}l cl'n o 100K 200K 300K 400K
@ Direct @ Organic Search @ Paid Search @ Display @ Referral
Q, Search. Rows per page: 10 = Go to: 1 < 1100113
First user defa.. channel group ~ + 4 New users Engagement Engaged sessions per Average engagement Event count s Total revenue
Allevents ~ Allevcnls -
860,276 206,531 63.38% 0.99 2m O%s 35,632,015 1,5654.132.00 $2,626,635.24
100% of total 100% of total Avg 0% g 0% Avg O 100% of total 100% of 1otal 100% of total
1 Direct 366,827 416,618 59.83% 1.01 2m 36s 18,450,804 704,624.00 $1,811,400.12
2 Organic Search 301,729 300,680 65.49% 0.98 2m 00s 10,929,676 471,417.00 5551,007.04
3 Paid Search 49,27 36,189 57.93% 0.73 Tm22s 991,888 71,681.00 $35133.96
4 Display 46,440 25,585 39.18% 0.55 0m 30s 738,782 50,986.00 $161.00
5 Referral 38,080 44175 67.36% 112 2m19s 1,845739 65,188.00 $101,239.10
] Paid Shopping 19,237 10,429 47.39% 0.54 Om 45s 251,891 25,638.00 $11,554.45
7 Paid Video 9,675 6,831 61.75% 0.70 0Om 33s 137,279 9,675.00 $0.00
&  Organic Social 7.908 9,463 69.39% 1.8 3m02s 396,453 17.127.00 $38,927.46
% Organic Video 7.625 6,033 654.52% 0.79 1m 06s 174,886 8.615.00 $253.70
10 Email 5317 9,214 74.22% 1.71 &m 37s 497,729 12,181.00 $§73.767.11
Co-funded by ©® DEMS
the Europea n Union Developing E-marketing Skills
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Ocena przejecia

[ ] Q riusers

Add comparisen =+

@ Traffic acquisition: Session default channel group A -

a Add filter +

@

Users by Session default channel group over time

o
Jan

01 01
Apr Jul

@ Direct @ Organic Search @ Unassigned @ Referral @ Paid Search

Q, search.
Session default channel group ~ 4 + Users
913,917
100% of total
1 Direct 372,655
2 Organic Search 320,051
3 Unassigned 75210
4 Referral 50,764
5  Paid Search 48,814
6 Display 46167
7 Paid Shopping 19,655

Co-funded by
the European Union

Sessions

1.430,205
100% of total

538,339
497,162
88,545
89,067
61,002
64,114

2181

Last calendar year 1.Jan - 31 Dec 2022 ~

[ < A
Users by Session default channel group
25K
Direct
20K
Organic Search
15K
Unassigned
10K
Referral
’K Paid Search
0 0
] o . 2
ot [} 100K 200K 300K 400K
Rows per page: 10~ Gote: 1 ¢ 1-100f13 >
Engaged Average Engaged Events per Engagement Event count Tot
..... lons pe seasion Fate. All events = Allevents ~
session
906,531 im 225 0.99 24.91 63.38% 35,631,979 1,554,132.00 §$2.62
100% of total Avg 0% Avg 0% Avg 0% Avg 0% 100% of total 100% of total 100
348,839 Tm 28s 0.94 25.53 64.8% 13,743,790 586,417 $117
339,316 1m23s 1.06 2417 68.25% 12,016,954 486,001.00 886
2,376 m 14ds 0.03 37.06 2.68% 3,281,476 197,125.00 §12
62,411 1m 33s 1.23 29.48 70.07% 2,625,703 76,751.00 s18
36,735 1m 06s 0.75 16.20 60.13% 989,931 69,345.00 $d
26,119 Om 21s 0.57 10.97 40.74% 703,291 50,287.00
10,574 Om 40s 0.54 11.51 48.48% 250,944 25,018.00 $1

® DEMS

Developing E-marketing Skills
for the Business Market




Ocena aktywnosci

Zespoty uzyskujg dostep do demonstracyjnego konta Google Analytics
i wybierajg wlasciwos¢ Google Analytics 4:

Zidentyfikuj rozne kanaty, ktore kierujg ruch do Twojej witryny,
takie jak wyszukiwanie organiczne, bezposrednie, polecane,
spotecznosciowe, e-mail i ptatne wyszukiwanie.

Analizuj dane, aby okresli¢, ktoére kanaty sg najskuteczniejsze
w pozyskiwaniu nowych uzytkownikow.

Co-funded by

the European Union
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Developing E-marketing Skills

Zrozumie¢ zachowanie

e definicje metryk na platformie

e popularne i angazujgce strony
e gdzie przybywajg; co odwiedzajg
e ile pozostajg
e (Qdzie odchodzg

e wydarzenia

Co-funded by
the European Union




Zrozumiec¢ zachowanie

n o All Users Add comparison +

@ Engagement overview
@

@ Average engagement time @ Engaged sessions per user @ Average ¢

< 2m09s 0.99 1m 2

o1 01 o0 i

Jan Apr Jul Oct
Eveiit couitby Evpat nire @ - Viewsby

Page title and scree...

EVENT NAME EVENT COUNT PAGE TITLE AND S..
view_promotion B1M Home

view_item_Jist 5.9M Shopping Cart
page_view 57M Google Online Store
user_engagement 4.9M Men's / Un...dise Store
scroll 29M Sale | Goo...dise Store
view_item 1.4M New | Goog...ise Store
session_start 1.4M Apparel | ...ise Store

Co-funded by View events -
the European Union

5m00s

3m 205

Tmaos

O0m 00s

VIEWS

970K

493K

298K

278K

231K

140K

140K

View pages and screens =

USERS IN LAST 30 MINUTES

35

USERS PER MINUTE

TOP PAGES & SCREENS

Home

Men's / Unigex...chandise Store
;hopping Cart

Page Unavailable

Stationery | ... handise Store

USERS

19
4
4
3

2

View real time -

User activity over time

L13] m o0
Jan Apr Jul

o1
Ot

Views

57M

o

A~
150K ® 30 DAYS

99K
— e 7 DAYS
16K

& 1 DAY
s 20K
0

Last calendar year 1.Jan - 31 Dec 2022 ~

i < A

Event count @ -

36M

200K

200K

0 (13}
Jul Oct

User stickiness N -

1200% v DAUSMAU

2.1%

| DAU/WAU

13.1%

WAU/MAL

16.2%

1 01
Jan Apr Jul Oct

® DEMS

Developing E-marketing Skills
for the Business Market




Zrozumiec¢ zachowanie
4] o+ Pages and screens: Page title and screenclass A - +

o

a
@

Views by Page title and screen class over time

®

12

01 [ L
Jan Apr Jul Oct

@ Home @ Shopping Can @ Google Online Store @ Meris / Unisex | Apparel | Google Merchandise Store @ Sale | Google Merchandise Store

Q, Search.
Page title and screen class ~ + 4 Views Users
5.688.816 913.854
100% of 1otal 100% of 1otal
g | Home 970316 495,249
2 Shopping Cart 493,183 86,128
3 Google Online Store 297,839 209,744
4 Men's / Unisex | Apparel | Google Merchandise Store 277983 100,771
5 Sale | Google Merchandise Store 230,560 B7.,758
& New | Google Merchandise Store 140,221 65241
7  Apparel | Google Merchandise Store 139,773 82,534
8 Store search results 117,034 49,457
9 Bags | Lifestyle | Google Merchandise Store 101,298 56,083
10 (not set) 101,192 631,961

Co-funded by
the European Union

Views per user

623
Avg 0%

1.96

25K

20K

15K

10K

5K

W < ~

Last colendar year  1Jan - 31 Dec 2022 ~

Views by Page title and screen class

Home

Shopping Cart

Google Online
Store

Men's / Unisex |
Apparel | Goo...

Sale | Google

Merchandise...

o 200K

400K BO0K 800K ™

Rowsperpage: 10~ goto: 1 1-100f846 >

Total revenue

Average engagement time Event count

All events ~

Conversions
All events =

2m 08s 35579794 1.553.239.00 $2.626.623.24

Avg 0% 100% of total 100% of total 100% of total
0m 33s 11,658,367 424,453.00 50,00
1m 25s 1.767.655 39.823.00 50.00
om07s 1,207,709 207.141.00 50.00
1m27s 1,680,292 33,095.00 50.00
1m 29s 1,584,127 21,066.00 50.00
1m 26s 989,022 12,756.00 $0.00
0m 50s 848,802 41,100.00 50.00
0Om 38s 525,167 10,443.00 $0.00
Oom 41s 475774 13,183.00 50,00
om 02s 2,614,684 139,787.00 50,00

$ DEMS

Developing E-marketing Skills
for the Business Market




Zrozumlec zachowanie

Events: Event name 4 - + Last calendar year 1Jan - 31Dec 2022 ~ [ =g A
Event count by Event name over time Event count by Event name
<z
50K
@ view_prometion

100K view_item_list
page_view
5 :ls«_engagtme
scroll
0
0 M M &M M 10M
@ view_promotion @ view_item_list @ page_view @ user_engagement @ scroll

Q. Search. Rowsperpage: 10~ Goto:r _ 1 ¢ 1100f33 >

Event name + 4 Event count Total users Event count per user Total revenue

35,632,015 1,035,153 38.99 $2,626,635.24

100% of total 100% of total Avg 0° 100% of total

1 view_promotion 8,089,760 477,063 16.98 S0.00

2 view_item_list 5,890,704 427,362 13.78 $0.00

3 page_view 5,691,385 892,158 6.38 $0.00

4 user_engagement 4,926,808 625,250 7.89 $0.00

5 scroll 2865417 565,606 5.07 $0.00

] view_item 1398872 280,516 499 50.00

7 session_start 1,394,136 883,496 1.58 $0.00

B first_visit 860,984 865,909 0.99 50.00

9 experiment_impression 846,028 175,066 4.84 50.00

predicted_top_spenders 792957 375,249 27.91 50.00 .
Co-funded by "5 DEMS
the Europea n Union Developing E-marketing Skills

for the Business Market




ZrozumiecC zachowanie

] 0+ Landing page: Landingpage A - + Lsstcalendaryess 1Jan-31Dec2022 ¥ [F] =<5 A

(@)

Sessions by Landing page over time

@ 15K
®
10K
5K
An, 0
] o1 01 o1 01 01 01 01 0 01 01 01
Jan Feb Mar Apr May Jun Jul Aug Sept 0Oct Nov Dec

@ /PixelSuperfans @ /Google+Redesign/Apparel @ /Holiday @ /Google+Redesign/Lifestyle/Drinkware

Q, Search, Rows perpage: 10~ Goto: 1 { 1-100f230 >

Landing page +

All events ~

1,427,900 912,202 856,129 1m 22s 1.540,404.00 $2,587,735.01
100% of total 100% of total 100% of total Avg 0% 100% of total 100% of total
1 1,289,082 840,613 778,737 Tm 23s 1,231,425.00 $2,310,845.59
2 (not set) 155440 118,301 2718 0m 02s 116.294.00 $0.00
3 /PixelSuperfans 15,843 14,783 14,236 1m 12s 19,835.00 $15,808.15
4 /Google+Redesign/Apparel 7.219 6,484 5394 1m 22s 12,979.00 $10,443.20
5 /Haoliday 6,142 5465 3612 1m 58s 4,652 00 5$8,335.92
[ /Google+Redesign/Lifestyle/Drinkware 5742 4772 4227 Om 26s 10,071.00 $2,255.05
7 /Google+Redesign/Shop+by+Brand/YouTube 4,249 3,929 3477 1mO0ls 7.428.00 $2,753.15
8 gl i hop+by+Brand/Googl 4044 3515 2747 2m 48s 9.967.00 $10,853.62
9 /PixelSuperfanDarkModeBottle 3.829 3,569 3,347 0Om 52s 4,735.00 $2,978.00
10 /basket.html 3,715 2030 483 2m 44s 9,481.00 $57,698.75
Co-funded by 'ﬁ DEMS
the Eu ropean Union Developing E-marketing Skills
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Zrozumiec¢ zachowanie

Exploration Name: TECHNIQUE Page path and screen class + Exits Views Entrances
u Untitled exploration

Free-form -
1,390,491 6.230.219 1,391.037
Totals
Custom 100.0% of total 100.0% of total 100.0% of total
1Feb2022-14Mar2023 ~ MEALISATION.
@ 1 / 527.379 1,231,804 820,669
- @ & ~
MENT:
SECMEITS + 2 /basket.html 43,759 513,314 17,936
Nene %N = @ 3 /GooglesRedesign/Apparel/Mens 41,736 249,119 15,689
4 /Google+Redesign/Apparel 39.590 133.776 42453
DIMENSIONS + - - —_—
SEGMENT COMPARISONS 5 /store.htmil 39,080 326,079 21,442
[ :: Page path and scre.. . T R—— -
Drop or select segment 6  /Google+Redesign/New 35,040 151,708 14,559
METRICS + 7 /Google+Redesign/Clearance 32,405 202,963 10613
ROWS ¥ v B
I Exits 8 /Google+Redesign/Shop+by+Brand/YouTube 27,80 0,166 30,099
i Page path and scre... - - —_
[ N 9 /Google+Redesign/Lifestyle/Drinkware 25,345 102,407 18,501
Tews 1 .| ||
Drop or select dimension
10 /Google+Redesign/Stationery 24,945 54,067 23129
[ Entrances H £ |
Start row 1
10 -
No -
COLUMNS
Drop or select dimension
Start column group 1
5 -
VALUES
| Exits
| Views
| : Entrances
Co-funded by
. Drop or select metric
the Europea n Union Developing E-marketing Skills
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Ocena aktywnosci

Zespoty uzyskujg dostep do demonstracyjnego konta Google Analytics
i wybierajg wlasciwos¢ Google Analytics 4:

Przeanalizuj rézne wskazniki, takie jak liczba stron na sesje, wspétczynnik odrzucen, czas
trwania ses;ji i wspotczynnik wyjsé.

Analizuj dane, aby zrozumiec¢, w jaki sposéb uzytkownicy wchodzg w interakcje z witryna,
np. ktére strony sg najpopularniejsze i gdzie uzytkownicy majg tendencje do opuszczania
witryny.

Skorzystaj z raportu podsumowujgcego nawigacje, aby zidentyfikowac najczestszg Sciezke,
ktorg uzytkownicy przechodzg przez witryne.

Utworz raport, ktéry zawiera zestawienie wskaznikow zachowania uzytkownikow dla réznych
sekcji witryny (np. blog, strony produktdw, proces realizacji zakupu).

Korzystajgc z danych z raportu, opracuj zalecenia dotyczgce poprawy zaangazowania
uzytkownikéw i zmniejszenia wspoétczynnika odrzucen poprzez optymalizacje
najpopularniejszych stron i zajecie sie kwestiami, ktére powodujg, ze uzytkownicy
opuszczajg witryne.

Co-funded by § DEMS
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Ocena konwersii
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HE
Developing E-marketing Skills
W I for the Business Market

e konwersje i cele
e wartosc¢ konwers;ji
e wspotczynnik konwersji

e wskaznik rezygnacii

Co-funded by
the European Union




Ocena konwersiji #DEMS

e rozmowy w skali mikro i makro

rozmowa makro

< N
Mikro rozmowa Mikro rozmowa Mikro rozmowa Mikro rozmowa Mikro rozmowa

Co-funded by
the European Union




Ocena konwersji

(4] o + Conversions: Event name A - Yo Last calendae year 1Jan - 31 Dec 2022 ~ @ °< ~

30K

ol = -
pageview -
predicted_top_s

e Ronders -
begin_checkout .

Conversions by Event name over time Conversions by Event name

A
1 Jf";_, i a ¢ ] 200K 400K 600K 800K ™
® first_visit @ scroll @ page_view @ predicled_top_spenders @ begin_checkout
Q. Search, Rows per page: 50~ 1-100f 10
Event name + + Conversions Total users Total revenue
1,554.132.00 873,828 $2.626.635.24
100% of total 100% of total 100% of total
1 first _visit 860,718.00 865,494 $0.00
2 scroll 203,707.00 40112 $0.00
2 page_view 202,805.00 42,140 $0.00
4 predicted_top_spenders 113,569.00 48,535 $0.00
5 begin_checkout 63,952.00 29,458 $0.00
6 view_item 43,422.00 12,662 $0.00
7 add_payment_info 31,530.00 13,585 $0.00
8 purchase 23,092.00 18,420 $2,626,635.24
] view_cart 10,948.00 3,204 $0.00
10 add_to_cart 389.00 196 $0.00
Co-funded by 'ﬁ DEMS
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n o All Users Add comparison + Last calendar year  1Jan - 31 Dec 2022 ~
@ Monetisation overview [ < A
@ Total revenue @ Purchase revenue Total ad revenue @ = Total purchasers @ First time purchasers @

@ -
$2.6M $2.6M $0.00 18K 18K

$200K

15K
§150K
1
500
$30K
$0.00 o
o1 01 01 o1 01 01 01
Jan Apr Jul Oct Jan Apr Jul Oct
Avernga purchies Feehon periaer A~ Abams purchased by @ Houmes purchiasid by @ Bomg ey Ly A
$2 87 Item name Item list name Item promotion name
ITEM NAME ITEMS PURCHASED ITEM LIST NAME ITEMS PURCHASED ITEM PROMOTION .. ITEMS VIEWED
10.0 Google Cloud Stick 67K
Ll _uoge “ oket No data available Mo data available
Google Pen White 5.3K
s2.00 Vooq
Google Sticker 4.6K
$6.00 =
Google Bla...Wheat Pen 4.3K
$4.00 Maze Pen 3K
$200 Esooqle Uni... Tee Black 29K
$0.00 Google Light Pen Green 24K
L] o1 o o ¥
Jan Apr Jul Oct
8 - 31
View items - View item lists > A uf:goz?_ View promotions 3 E!

>

WHAT IS YOUR REVENUE FROM IN-APP PURCHASES? WHAT IS YOUR REVENUE PER AD UNIT?
Co-funded by D EMS
the European Union
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Ocena konwersji

fn 0o+ E-commerce purchases: ltem name A - + o it v 1= 31 Dec 2022 ~ | ) < 7
@ Items viewed by ltem name over time Items viewed and ltems added to cart by Item name

?

K 3K ITEMS ADDED TO CART
@

5K @ Google Eco Tee Black

2K
aK

Google Black Ece Zip Hoodie
Google Crewneck Sweatshirt Blaf®

1 ®
1K ®
2K ° ®e
Chrome Dino Ultralight Sweatshirt
ofe o2 ®
) - ®
A 0 &
01 01 01 01 0 * L ] Pixel Superfan Dark Mode Bott
Jan Apr Jul Oct ® [ ]
] i 4K BK 10K
@ Pixel Superfan Dark Mode Bottle @ Pixel Superfan Dark Mode Hat @ Chrome Dinc Collectible Figurines @ Google Eco Tee Black @ > ITEMS VIEWED
Q, search.. Rows per page: 10~ Gote: 1 < 1100715 D
Item name - o 1 ftems viewed Items added to cart Items purchased ltem revenue
498,385 94,122 188.781 $2,626,635.24
100% of total 100% of total 100% of total 100% of total
1 Pixel Superfan Dark Mode Bottle 8,867 4 179 $9,118.80
2 Pixel Superfan Dark Mode Hat 8,153 13 260 $8,320.00
3 Chrome Dino Collectible Figurines 6,551 574 348 $9,696.00
4 Google Eco Tee Black 6,534 2,187 o $0.00
5 Google Land & Sea Recycled Puffer Blanket 6,532 384 76 $7.320.00
6 6,232 ] ] $0.00
7 Pixel Superfan Dark Mode Pin 6,090 16 401 $5,608.40
& Chrome Dino Dark Mode Collectible 5625 589 309 $8,268.00
9 Google Recycled Black Backpack 5,567 473 143 $10,818.00
10 Google RIPL Ocean Blue Bottle 5401 499 284 $13,860.00 E}
Co-funded by ® DEM
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Ocena konwersii

Variables Tab settings
Exploration Name: TECHNIQUE
Funnel .
Funnel exploration -
Custom
13 Feb - 14 Mar 2023 ¥ Visialisation
SEGMENTS + Standard funnel -
us
: Birect tafic MAKE OPEN FUNNEL »
= EaKItatio SEGMENT COMPARISONS
Mobile traffic Drop or select segment
Tablet traffic
STEPS ra
DIMENSIONS + First open/visit
I Evet g - Session starl
naer -
| Gernde Screen/Page view
| it : Purchase
| Device category
% BREAKDOWN
First user medium
ii Device category
METRICS +
Fows per 5 =
d

SHOW ELAPSED TIME »

NEXT ACTION

Drop or select dimension

FILTERS

Drop or select dimension or
metric
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9 Funnel explor... -

Step

First open/visit

Abandonment rate
W 14K 260

Step

1. First open/visit

2. Session start

3. Screen/Page view

4. Purchase

-+

Device category
Total
desktop
mobile
tablet
Total
desktop
mobile
tablet
Total
desktop
mobile
tablet

Total

Step 2

100%  Session start

Abandonment rate
MW 12K 30.5%

Users (% of Step 1)
51,911 (100%)
27,547 (100%)
20,893 (100%)

3,340 (100%)
38,359 (73.89%)
20,532 (74.53%)
15,059 (72.08%)
2,489 (74.52%)
26,641 (51.32%)
15,038 (54.59%)
10,159 (48.62%)
1,500 (44.91%)
355 (0.68%)

Completion rate
73.89%
74.53%
72.08%
74.52%
69.45%
73.24%
67.46%
60.27%

1.33%
2.07%
0.42%

0%

5t

Screen/Page view

Step 4

73.9% 69.5%  Purchase

&y, A =

1.3%

Abandonment rate

M 25K 98.7%

Abandonments Abandonment rate

13,552 26.11%
7015 25.47%
5834 27.92%

as1 25.48%

1,8 30.55%
5494 26.76%
4,900 32.54%

989 39.73%

26,286 9B.67%

14,727 97.93%

10,116 99.58%
1,500 100%
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Ocena aktywnosci

Zespoty uzyskujg dostep do demonstracyjnego konta Google Analytics i wybierajg
wiasciwos¢ Google Analytics 4:

Okresl cele, ktére ustawites dla witryny, takie jak przesytanie formularzy,
zakupy produktow i tworzenie kont.

Analizuj dane, aby zrozumie¢ wspotczynnik konwersiji dla kazdego celu
i zidentyfikowa¢ wszelkie potencjalne waskie gardta w procesie konwersji.

Skorzystaj z raportu wizualizacji lejka, aby zidentyfikowac, gdzie uzytkownicy
porzucajg proces konwersji i zrozumiec, ktére etapy procesu powodujg najwicksze
tarcia.

Utworz raport zawierajgcy zestawienie wspoétczynnika konwersji dla réznych sekgciji
witryny (np. stron produktow, procesu realizacji zakupu, strony z podziekowaniem).

Korzystajac z danych z raportu, opracuj zalecenia dotyczgce poprawy wspotczynnika
konwersji, rozwigzujgc problemy, ktére powodujg, ze uzytkownicy opuszczajg witryne
i optymalizujgc najpopularniejsze strony.
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Developing E-marketing Skills

Ocena retenciji/lojalnosci

e sledzenie retencji i lojalnosci odwiedzajgcych
e nowi uzytkownicy vs powracajgcy uzytkownicy
e raport z analizy kohorty

e kod identyfikacyjny sledzenia w witrynie => logowanie

Co-funded by
the European Union




cena retencji/lojalnosci

" ) Alusers Add comparison + Last 20 days 15 Feb - 14 Mar 2023 ~
. A T ol
@ Retention overview E < o~

& N i
ew users Returning users
49K 12K e @ - o~
G 4m 10s
3K
3m 208
6.0%
2K 2m 308
207
1ma0s
K
20%
om 503
. o 0.0% m 00s
19 26 0 12 3
4 9 26 05 12 19 26 05 12
G Mar Feb ’ Mar Feb Mar
User retention @ - User engagement P Lifetime value @ ~
100.0% 2m 008 $1.50
i 1m 40s
1m20s $1.00
60.0%
imoOos
40.0%
om 408 50.50
nos om20s
0.0% om00s so.00
Day Day Day Day Doy D Da Dav Day D Dian Day Day Day Day Day
4 . 11) 1 ::" 25* .s?“ 3% 4 3 1 1). 18 .<; 33\\ 10"' ;; 7 ky mi
Last 42 days ending Mar 14 Last 42 days ending Mar 14 Last 120 days ending Mar 14
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Ocena retencji/lojalnosci

A Variables " Tab settings =" ° Path explorsti.. = S Startagain © 2 2 @ -
Exploration Name: TECHMIOUE
n Path exploration 2 All Users
Path exploration -
@ Custom STARTING POINT STEP+1 & STEP+2 &
13 Feb - 14 Mar 2023 :
@ EBMENT. E3 Event name - 3 Eventname ~ -3 [ Eventname =~
. o 1 e
SEGMENTS + Drop orselect segiment __ session_start
session_start page_view 556
us 82,342 16,603 __ click
NODE TYPE ?7 "
£ vi
: Direct traffic — first_visi
= Event name 17
+18 More
: Paid traffic 62,810 ;146'8“50 ol
: Page title and scree.. 4
Mobile traffic
Page title and scree..
Tablet traffic
Page path and scre...
DIMENSIONS -+
VIEW UNIQUE NODES
I i Event name O .
Country BREAKDOWN

Ject
I : Device category Drop or select dimension

Gender
VALUES
Event count
METRICS +
FILTERS
[ Avles ysers Drop or select dimension or
metric
[ Event count

’ Total users NODE FILTERS

No nade filters applied
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Ocena retenciji/lojalnosci

Variables

Exploration Name:
User lifetime

Custom

13 Feb - 14 Mar 2023 .

SEGMENTS +
us

Direct traffic
Paid traffic
Mobile traffic

Tablet traffic

DIMENSIONS +
First user medium

First user source

Last audience name

[ First user campaign
[ First visit date

METRICS i
[ Total users

LTV: Average

[ Lifetime engageme.
[ Lifetime transaction.

Co-funded by

o eltion @ uvserlifetime 1~ + 5 c & @ -~
TECHNIQUE First user medium 4 Total users LTV: Average Lifetime engagement duration: Lifetime transactions: Average
User lifetime - Average
61.432 $2.15 1m 50s
Totals
V.‘SL.J’.*!-I.S_'TEI.O.” 100.0% of total 100.0% of total 100.0% of total
ﬂ 1 (none) 25441 §3.59 2m 225 0.05
2 organic 18,090 $1.61 1m 58s om
SEGMENT COMPARISONS 3 cpe 14713 50.27 Om 463 <0.01
Drop of select seginent 4 referral 25687 52,09 1m 54s 0.03
5 affiliate 134 $0.00 omals a
ROWS
6 (not set) 133 $0.00 Om O8s 0
First user medium
7 email 109 $19.68 7m 58s 0.25
Drop or select dimension
8 cpm 48 $0.00 Om 05s a
Start row 1
Sowrows 10 =

Yes -

COLUMNS

Drop or select dimension

Start column group 1

VALUES

| Total users

LTV: Average

| Lifetime engageme...
| Lifetime transaction...

Drop of select metric

the European Union

® DEMS

Developing E-marketing Skills
for the Business Market




Ocena retencji/lojalnosci

Tab settings

fn
m

Variables

Exploration Name:
Cohort exploration

® -

Q@

13 Feb - 14 Mar 2023
SEGMENTS
us
Direct traffic
Paid traffic
Mohbile traffic

Tablet traffic

DIMENSIONS

First user source

| First user medium
| First user campaign
| Gender

Platform

METRICS
Active users
Event count

| Transactions
| Purchase revenue

TECHNIQUE

Cohort exploration -

SEGMENT COMPARISONS

Drop or select segment

First touch (acquisition date]

RETURN CRITERIA

Any event

COHORT GRANULARITY

CALCUCATHON.

Standard -

BREAKDOWN

Drop or select dimension

5 -
VALUES
! Active users
Sum -

Co-funded by
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e Cohort explor.. = +

Each cell is the sum of Active users for users who had Any event, in that week after First touch (acquisition date)

WEEK 0

All Users 51,621

Active users

13 Feb - 18 Feb 2023
19 Feb - 25 Feb 2023
13,244 users

26 Feb - 4 Mar 2023 12 5¢
12.5%0

5 Mar - 11 Mar 2023
11,597 users

12 Mar-‘TA Mar 2023 3145

WEEK 1

1,695

456

507

501

23

WEEK 2

516

248

195

73

WEEK 3

197

153

44

WEEK 4

40

40

S 2 & D~

Based.an device. data anly
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Ocena aktywnosci

Zespoty uzyskujg dostep do demonstracyjnego konta Google Analytics
| wybierajg wiasciwos¢ Google Analytics 4:

Analizuj dane dotyczagce zaangazowania uzytkownikéw w czasie, takie jak liczba
powracajgcych uzytkownikéw, czestotliwosc i powtarzalnosc¢ wizyt oraz
Sredni czas trwania sesji.

Skorzystaj z raportu Cohort Analysis, aby zrozumie¢, jak zaangazowanie uzytkownikow
zmienia sie w czasie i zidentyfikowaC wzorce w zachowaniu réznych grup uzytkownikow.

Utworz raport, ktory zawiera zestawienie wskaznika retencji dla roznych sekcji witryny
(np. strony produktéw, blog, strony konta).

Korzystajgc z danych z raportu, opracuj zalecenia dotyczgce poprawy wskaznika retencji
poprzez zajecie sie kwestiami, ktore powodujg wycofywanie sie uzytkownikow
i optymalizacje najpopularniejszych stron.
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Dziatalnosc¢ konsolidacyjna
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Dziatalnos¢ konsolidacyjna

Zespoty uzyskujg dostep do demonstracyjnego konta Google Analytics
| wybierajg wlasciwos¢ Google Analytics 4:

Wygeneruj raport podsumowujgcy swoje ustalenia i zalecenia, w tym wszelkie
spostrzezenia uzyskane z analizy pozyskiwania zachowan uzytkownikéw.

Wygeneruj raport podsumowujgcy swoje ustalenia i zalecenia, w tym wszelkie
spostrzezenia uzyskane z analizy zachowan uzytkownikdw.

Wygeneruj raport podsumowujgcy swoje ustalenia i zalecenia, w tym wszelkie
spostrzezenia uzyskane z analizy zachowan uzytkownikéw i danych konwersiji.

Wygeneruj raport podsumowujgcy swoje ustalenia i zalecenia, w tym wszelkie
spostrzezenia uzyskane z analizy zachowan uzytkownikéw i danych
dotyczacych retenciji.
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Developing E-marketing Skills
for the Business Market

Podsumowanie celow nauczania

» Czy mozesz teraz porownac typy zachowan uzytkownikow?

» Czy mozna teraz oceni¢ zachowanie uzytkownikow?

Co-funded by
the European Union




Podsumowanie zajgé

e Jaka jest twoim zdaniem najwazniejsza rzecz, ktorej sie dzisiaj
nauczylismy?

e Opisz trzy rzeczy, ktorych sie dzisiaj nauczytes,
dwie rzeczy, ktore wymagajg wyjasnienia i jedng rzecz,
ktora Cie zainteresowata.
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Prosze o pytania

i
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Developing E-marketing Skills
for the Business Market

Nastepne zajecia...

e Segmentacja i filtrowanie
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