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Understand your Audience
User behavior on a website can be compared to a shopper's behavior in a physical store. Just as a 

shopper may browse different aisles, pick up and examine products, and make purchases, a website 

visitor may click on different pages, spend varying amounts of time on the site, and complete certain 

actions (such as making a purchase or filling out a form). Google Analytics allows website owners to 

track and analyze this "shopper behavior" on their website, giving them insights into how to improve the 

website and attract more customers. Each page view, click, and conversion is like a word, and by 

analyzing the patterns and sequences of these "words" website owners can understand the "sentences" 

and "conversations" that users are having with their website. Just as a linguist can understand the 

meaning behind a sentence by looking at its structure and context, website owners can use analytics to 

understand the motivations and needs of their users by analyzing their behavior on the site.



Learning Objectives

● Compare the behaviour types of users

● Assess the behaviour of users



Topics
• Overview of audience
• Users behaviours
• Evaluate Acquisition
• Understand Behaviour
• Evaluate Conversion
• Evaluate Retention/Loyalty



“Users will never forget how your product 
or service made them feel.”

 Mario Maruffi



“Data are just summaries of thousands of 
stories – tell a few of those stories to 

help make the data meaningful.”

 Chip & Dan Heath



Topic 1 Overview of audience



Overview of audience

User vs. Sessions

User User has 
sessions



Overview of audience

Audience demographics

● Geography and language

● Genre and age

● Interest

● Technology and devices



Assessment Activity
The groups access the demo google analytics account and 
choose the Google Analytics 4 property: 
Google Merchandise Store

Using the data from the platform, answer the following 
questions:

a) What is the demographic profile of the audience (e.g., age, 
gender, income, etc.)?

b) What technology do they use?







Define the data analysis period

01/01/2022 – 31/12/2022











Geography



Language



Gender and Age



Gender and Age



Interest



Technology and devices



Topic 1 Users behaviours



Users behaviours
There are four types of behaviour (remember the funnel)

● Acquisition

● Interaction

● Conversion

● Retention or loyalty



Topic 1 Evaluate Acquisition



Evaluate Acquisition

● Direct

● Organic Search

● Paid Search

● Display

● Email

● Referral

● Organic Social

● Organic Video

● Etc.



Evaluate Acquisition
Campaigns with UTM code

● UTM = Urchin tracking module

● UTM parameters

▪ Source

▪ Medium

▪ Content (optional)

▪ Campaign

● Ex.:https://dems.pro/?utm_source=DEMS&utm_medium=email&utm_content=newsle
tter&utm_campaign=PR1-results



Evaluate Acquisition



Evaluate Acquisition



Evaluate Acquisition



Assessment Activity
The groups access the demo google analytics account and choose the 
Google Analytics 4 property: Google Merchandise Store

Using the data from the platform, answer the following questions:

a) Identify the different channels that are driving traffic to your website, 
such as organic search, direct, referral, social, email, and paid 
search.

b) Analyse the data to determine which channels are the most effective 
at acquiring new users.



Topic 1 Understand Behaviour



Understand Behaviour
● Metrics definitions in the platform

● Popular and engagement pages

● Where they arrive; what they visit

● How much they stay

● Where they leave

● Events



Understand Behaviour



Understand Behaviour



Understand Behaviour



Understand Behaviour



Understand Behaviour



Assessment Activity
The groups access the demo google analytics account and choose the 
Google Analytics 4 property: Google Merchandise Store. 

Using the data from the platform, answer the following questions:
a) Study the different metrics such as pages per session, bounce rate, session 

duration, and exit rate.

b) Analyse the data to understand how users interact with the website, such as 
which pages are most popular and where users tend to drop off.

c) Use the navigation summary report to identify the most common path that users 
take through the website.

d) Create a report that includes a breakdown of the user behaviour metrics for 
different sections of the website (e.g., blog, product pages, checkout process)

e) Using the data from your report, make recommendations on how to improve 
user engagement and reduce bounce rates by optimizing the most popular 
pages and addressing issues that cause users to drop off.



Topic 1 Evaluate Conversion



Evaluate Conversion
● Conversions and goals

● Value of a conversion

● Conversion rate

● Abandonment rate



Evaluate Conversion
● Micro and macro conversations

Micro 
conversation

Micro 
conversation

Micro 
conversation

Micro 
conversation

Micro 
conversation

Macro conversation



Evaluate Conversion



Evaluate Conversion



Evaluate Conversion



Evaluate Conversion



Assessment Activity
The groups access the demo google analytics account and choose the 
Google Analytics 4 property: Google Merchandise Store. 

Using the data from the platform, answer the following questions:
a) Identify the goals that you have set up for the website, such as form submissions, 

product purchases, and account creations.

b) Analyse the data to understand the conversion rate for each goal and identify any 
potential bottlenecks in the conversion process.

c) Use the funnel visualization report to identify where users are dropping off in the 
conversion process and understand which steps of the process are causing the most 
friction.

d) Create a report that includes a breakdown of the conversion rate for different sections 
of your website (e.g., product pages, checkout process, thank you page)

e) Using the data from your report, make recommendations on how to improve the 
conversion rate by addressing issues that cause users to drop off and optimizing the 
most popular pages.



Topic 1 Evaluate Retention/Loyalty



Evaluate Retention/Loyalty

● Track of visitor retention and loyalty

● New users vs returning users

● Cohort Analysis Report

● Tracking id code in the website => login



Evaluate Retention/Loyalty



Evaluate Retention/Loyalty



Evaluate Retention/Loyalty



Evaluate Retention/Loyalty



Assessment Activity
The groups access the demo google analytics account and choose 
the Google Analytics 4 property: Google Merchandise Store. 

Using the data from the platform, answer the following 
questions:

a) Analyse the data of user engagement over time, such as the number of 
returning users, frequency and recency of visits, and average session duration.

b) Use the Cohort Analysis report to understand how user engagement changes 
over time and identify patterns in the behaviour of different groups of users.

c) Create a report that includes a breakdown of the retention rate for different 
sections of the website (e.g., product pages, blog, account pages)

d) Using the data from your report, make recommendations on how to improve 
retention rate by addressing issues that cause users to disengage and 
optimizing the most popular pages.



Consolidation Activity



Consolidation Activity
The groups access the demo google analytics account and choose the 
Google Analytics 4 property: Google Merchandise Store

a) Generate a report summarizing your findings and recommendations, including 
any insights you've gained from analyzing acquisition user behavior.

b) Generate a report summarizing your findings and recommendations, including 
any insights you've gained from analyzing user behavior.

c) Generate a report summarizing your findings and recommendations, including 
any insights you've gained from analyzing user behavior and conversion data.

d) Generate a report summarizing your findings and recommendations, including 
any insights you've gained from analyzing user behavior and retention data.



Recap of Learning Objectives
� Now, can you compare the behaviour types of users?

� Now, can you assess the behaviour of users?



Recap of Learning
● In your opinion, what is the most important thing we learned 

today?

● Describe three things that you learned today, two things you 
need clarification on and one thing you found interesting.



Questions?



Next class…
● Segmentation and filtering



The DEMS material aims to enhance digital marketing skills in higher 
education, comprehending the essential needs in organizations. You 
have access to extensive slide sets with in-class activities and 
assignments, as well as detailed user instructions for teacher. 

Note: The material includes contents and figures retrieved from the 
internet and is thus subject to changes. The sources have been 
announced according to the rules of fair use. The publisher´s 
responsibility is restricted to the original material stored at 
www.dems.pro.  All material is produced for open use and co-funded by 
Erasmus +.

Disclaimer


