©®DEMS

Developing E-marketing Skills
for the Business Market

How online
listening works

Professor
School e
Digital Analytics and Monitoring | J‘ij

Co-funded by 7] i I I U OF SPPLIED BAMOIRYI®E  TURKU AMK
I

the European Union GDANSK UNIVERSITY

SCIENCES RSy O
OF TECHNOLOGY | S C A P TURKU UNIVERSI

UTRECHT APPLIED SCIENCES




® DEMS

Learning Objectives
Understanding what online listening is.
Knowing what to use online listening for.

Learning to use the tools to use online listening yourself.
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* Online Listening

« Example
TOpiCS - Coosto

« Talkwalker

« Google Alerts

» Google Trends

« Closure
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As a junior marketer students often start listening. Online listening that is.
Students will investigate what is going on in the market or in society when it
comes to a certain theme. Students can do this at a PR agency, but it is also

relevant at an advertising agency or the government.
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What is it all about?
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: T : # DEMS
What is online listening? e

Measure your brand image or corporate reputation via
social media sentiment and analyse the underlying feelings,
problems and needs. With real-time alerting, push
notifications and automatic analyses you can prevent-and
solve any crisis easily.
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' : : # DEMS
Online Listening

Research social media messages about a specific theme or
topic and filter them on different characteristics. Analyse
data from social networking sites, blogs, forums, (online and
offline) news sites, radio and television easily.
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Online Listening #DEMS

e Important note: listen within the business/club/organisation!
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Developing E-marketing Skills

Example:

Theme:
Trendresearch:

More elderly people give to charities. This has an impact on
donating behavior (legacies donations)

Communication about large financial gifts benefits giving money to
charities

Approaching young people: respond to emotion. But fact material is
very important for this group. Make it easy to donate.

Crowdfunding
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Coosto example (Coosto, 2023)

@® COOSTO
|

https://www.coosto.com/en/platform/social-listening
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https://www.coosto.com/en/platform/social-listening

Talkwalker # DEMS

Talkwalker is a social media and web monitoring tool that allows businesses
and organizations to track and analyze their online presence. It provides
real-time insights into online conversations and trends, allowing users to
make data-driven decisions and take proactive steps to manage their online
reputation.

The platform uses advanced Al-powered technology to monitor millions of
sources, including social media platforms, news sites, forums, and blogs, in
over 187 languages. It can track brand mentions, sentiment analysis, and
competitor insights, as well as provide customizable reports and alerts.
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Talkwalker alerts ®DEMS

Type in your company or product and know where it will be discussed. Blogs,
Twitter, websites are viewed.

Student example: Type in your own name. Receive notifications when you are
being talked about.

Best free and easy Track all mentions

on blogs &

Join discussions websites

alternative to Google Alerts -,

utrecht university of applied sciences

Your email

News

1Results

Why don't standard treatments work for women in
forensic psychiatric care?

"Vivienne de Vogel is a psychologist, endowed
professor of Forensic Care af the Faculty of
Psychology and Neuroscience, and a lecturer
af Utrecht University of Applied Sciences. For
the last 25 years, she has also worked as a
researcher at the Van...

v .
Discussions x English v

How offen How many

As it happens v Only the best results v

21/03/23 ‘ United States ‘ myscience.org
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Google Alerts is a free service offered by Google that sends email
notifications to users when new content appears online that matches
their selected search queries. These search queries can be based on
keywords, phrases, or topics of interest to the user.

Users can create multiple alerts for different search queries, and can
choose the frequency of email notifications (e.g. as-it-happens, once a
day, or once a week). Google Alerts can be used to monitor brand
mentions, track industry news, follow competitors, and stay up-to-date
on a variety of topics.
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Type in your topic and know ®DEMS
where it will be discussed

Learn more how to do it via:

https://reputationup.com/goog Alerts
|e_a|erts_ uide/ Monitor the web for interesting new content
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https://reputationup.com/google-alerts-guide/
https://reputationup.com/google-alerts-guide/

Developing E-marketing Skills
for the Business Market

Google Trends is a free tool offered by Google that allows users to explore
and analyze the popularity of search queries over time and across
geographic locations. It provides insights into the relative popularity of
different search terms, as well as related topics and queries.

Users can enter search terms and filter by location, time range, and
category to see how search interest has changed over time. The tool can
also generate visualizations of the data, such as line charts, maps, and bar
graphs, to help users better understand trends and patterns.
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Year in search 2022

This year, the world searched
“can i change” more than ever
before. From changing
careers to seeking new
outlooks on life, people are
finding ways to reimagine
themselves and reshape the
world around them.

Explore more trends from the
year at yearinsearch.google.
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https://www.youtube.com/redirect?event=video_description&redir_token=QUFFLUhqbGtiYnEwb0lNYXJ2a0ZMMW9XS3dKMVhGN1lUZ3xBQ3Jtc0tuRzFSR3RFWFAwQmlyZ2d3SWJwQUs5MjdPenpmd01zbjg5Wi1jcnRIbmVQa1JsdlJHX2VKczJsV3BkYUt1VEktTDhqMjdUVGVrbGpFbUR5VUZlOWFBWGVyTlRqSDlQRTlEVkF1NVlKSnhSY1RnX1h3Yw&q=https%3A%2F%2Fyearinsearch.google%2F&v=4WXs3sKu41I

Questions?

RN Co-funded by
X " By the European Unlon Developing E-marketing Skills
for the Business Market




® DEMS
F O r n QXt We e k : oot B

Prepare a personal pitch presentation about the

topic for your assignment, max. 2 minutes.

I What is your topic?
I Why is your topic important to today’s

marketers?
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I s a I m e Developing E-marketing Skills
c I for the Business Market

The DEMS material aims to enhance _di?ital marketing skills in higher
education, comprehending the essential needs in organizations. You have
access to extensive slide sets with in-class activities and assignments, as
well as detailed user instructions for teacher.

Note: The material includes contents and figures retrieved from the internet
and is thus subject to changes. The sources have been announced
according to the rules of fair use. The publisher’s responsibility is restricted
to the original material stored at www.dems.pro. All material is produced for
open use and co-funded by Erasmus +.
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