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SEO Strategy –
Enlarge
What does a farmer have to do to make his crops 
grow?

How can we turn a less popular kid into a popular kid?



Learning Objectives

• Construct a link building strategy to leverage SEO

• Construct a social media strategy to leverage SEO



Topics • Link building Strategy
• Social Media to Amplify the SEO 

Strategy



“The best source of a link is a website that is both 
considered authoritative and relevant to your 

website.”

Helen Pollitt



Topic 1 Link building Strategy

Presenter Notes
Presentation Notes
Link building is the process of acquiring high-quality, relevant backlinks to a website, which are used by search engines to determine the authority and credibility of a website. Backlinks, also known as inbound links or incoming links, are links from other websites that point to your website.

Link building is important for several reasons:

Search Engine Ranking: Backlinks are one of the top ranking factors used by search engines to determine the relevance and authority of a website. By acquiring high-quality backlinks, a website can improve its search engine ranking, and therefore, visibility in search engine results pages.

Referral Traffic: Backlinks can also drive referral traffic to a website, which is traffic that comes from other websites. This referral traffic can help to increase a website’s visibility and attract more potential customers.

Domain Authority: Domain authority is a metric used by search engines to determine the authority of a website, and it is influenced by the number and quality of backlinks pointing to a website. By acquiring high-quality backlinks, a website can improve its domain authority and visibility in search engine results pages.

Trust and Credibility: Backlinks from credible, authoritative websites can help to establish trust and credibility for a website, which can be beneficial for both search engine optimization and building brand reputation.

However, it is important to note that not all backlinks are created equal, and the quality of a backlink is more important than the quantity. Search engines look for backlinks from high-quality, relevant websites, and links from spammy or low-quality websites can have a negative impact on a website’s ranking and reputation.

In conclusion, link building is an essential component of an overall SEO strategy, and it is important for websites to acquire high-quality, relevant backlinks to improve their search engine ranking, referral traffic, domain authority, and credibility. By focusing on acquiring high-quality backlinks, websites can increase their online visibility, attract more potential customers, and ultimately grow their business.




Link building Strategy

• Link building is the process of acquiring hyperlinks from other 
websites to your own. 

• Link building is an important part of search engine optimization 
(SEO) because search engines use links to discover new web 
pages and to understand how the pages are related to each 
other and to the rest of the web.

• A link building strategy is a plan for acquiring links to your 
website from other websites.

Presenter Notes
Presentation Notes
Implementing a link building strategy can be a complex and time-consuming process, but it is essential for a successful SEO campaign. Here are some steps to follow when implementing a link building strategy:

Conduct a Backlink Analysis: Start by conducting a backlink analysis of your own website and your competitors’ websites to understand the types of backlinks they have, the sources of these links, and the quality of these links. This analysis can help you identify opportunities for acquiring new backlinks and improving your own link profile.

Develop a Content Marketing Plan: Content marketing is a key component of a successful link building strategy, as high-quality, relevant content is often the key to acquiring backlinks. Develop a content marketing plan that focuses on creating high-quality, shareable content that can attract links from other websites.

Outreach and Networking: Reach out to websites that are relevant to your industry and that have a high domain authority, and offer to provide them with valuable content in exchange for a link. Networking with other websites and industry leaders can also help to build relationships and attract backlinks.

Guest Blogging: Guest blogging is a great way to build relationships with other websites and acquire backlinks. Offer to write guest posts for relevant websites in your industry and include a link back to your own website in your author bio.

Sponsored Content and Paid Links: Paid links and sponsored content can be an effective way to acquire high-quality backlinks quickly, but it is important to be cautious when using this approach. Search engines are cracking down on paid links, and it is important to ensure that any links you acquire are high-quality and relevant.

Advanced link building options include:

Broken Link Building: Broken link building is the process of identifying broken links on other websites and offering to replace them with a link to your own website. This can be a valuable way to acquire high-quality backlinks from relevant websites.

Influencer Outreach: Influencer outreach is the process of reaching out to influencers in your industry and asking them to share your content and link to your website. Influencer outreach can help to drive referral traffic and attract high-quality backlinks from authoritative websites.

Skyscraper Technique: The skyscraper technique is a link building strategy that involves creating high-quality, in-depth content that is better than any other content on the same topic. This content can attract high-quality backlinks from other websites, as well as referral traffic and social media shares.

Link Baiting: Link baiting is the process of creating content that is designed to attract backlinks naturally, without having to reach out to other websites. This can be a valuable way to acquire high-quality backlinks, but it requires a strong understanding of your target audience and what content will be most appealing to them.



Link building Strategy
There are many ways to build links, some of which include:
• Creating high-quality content that other people will want to link to
• Reaching out to other website owners and asking for a link
• Participating in online communities and forums, and including a link to 

the website
• Providing valuable resources, such as tools or guides, that other people 

will want to link to



Assessment Activity
Creating high quality content on a website, such as a blog 
post or an information guide, and then reaching out to 
other websites in the same industry or niche to ask if they 
would be willing to link to the content is an example of link 
building. Please make a further observation.



Assessment Activity
1. Start by creating a spreadsheet to track your progress. You can use the 

spreadsheet to keep track of the websites you contact, the status of your 
outreach, and the links you've acquired.

2. Research potential linking partners by searching for relevant websites in your 
industry or niche. Look for sites that have a good reputation and that produce 
high-quality content.

3. Use tools such as Moz, Ahrefs, Majestic, SEMRush, to check the domain and 
page authority and also to find the backlinks of your competitors.

4. Use these sites to find the contact information for the website owners or editors. 
You can also use tools like Hunter.io to find email addresses of key personnel.

5. Draft a personalized email to send to each website owner or editor. In the email, 
explain who you are, the purpose of your website, and why you believe the 
content you've created would be a good fit for their audience.



Topic 1 Social Media to Amplify the SEO 
Strategy



Social Media to Amplify the SEO Strategy
Social media can be used to amplify a SEO strategy and there are several ways social media can 
help improve a website's search engine rankings:

1. Social signals: Social media activity, such as shares, likes, and comments, can act as "social 
signals" to search engines, indicating that a piece of content is valuable and relevant. This 
can help improve the content's search engine rankings.

2. Backlinks: Social media can also be a source of backlinks for a website. When a piece of 
content is shared on social media and people click on the link, it can drive traffic to the 
website and also create a backlink.

3. Branding: Consistent and active social media presence can help establish a brand's authority 
and trust, which can have a positive impact on a website's search engine rankings.

4. Keyword Research: Social Media can be also used to conduct keyword research, by seeing 
which terms and phrases are frequently used by your target audience.

5. Content distribution: Social media platforms are great channels to distribute your website's 
content, and if it gets viral it can drive more organic traffic to your website

Presenter Notes
Presentation Notes
Social media can play a key role in amplifying a SEO strategy by increasing brand visibility and driving traffic to a website. Here's how:
Increased brand visibility: By actively using social media platforms, a business can reach a wider audience and increase brand visibility. This can help increase brand recognition and awareness, which can drive more organic traffic to a website over time.

Driving traffic: Social media can drive significant amounts of traffic to a website. By sharing content on social media, a business can attract new visitors to their website who may not have found them otherwise. Additionally, social media can help with link building, as other websites may link to the business's content if it is shared and engaged with on social media.

Building relationships: Social media is a great way to build relationships with customers and other businesses. By engaging with customers and other stakeholders on social media, a business can demonstrate their expertise and build a positive reputation, which can drive more organic traffic over time.

Influencer marketing: Social media can be a great platform for influencer marketing, where businesses partner with influencers to promote their products or services. Influencer marketing can drive significant amounts of traffic to a website and help increase brand visibility.

Improved rankings: Google and other search engines use social signals as a ranking factor, so having a strong social media presence can help improve search engine rankings.

To implement a social media strategy, businesses should identify the platforms that their target audience is using, create engaging content that resonates with their audience, and engage with their followers on a regular basis. Advanced options include using social media advertising, leveraging user-generated content, and using social media analytics tools to track the success of the strategy.



Consolidation Activity



Consolidation Activity
For the next list, choose an organization and its website:

• Online store.

• Online brand presence.

• Information repository (e.g., news)

Create a link building to leverage the SEO strategy.

Create a social media to leverage the SEO strategy.



Recap of Learning Objectives

Now, can you construct a link building strategy to leverage SEO ?

Now, can you construct a social media strategy to leverage SEO?



Recap of Learning Objectives

• Rate your understanding of today’s topic from 1–10.

• If you had to structure next class, what would the format look like?



Questions?



Next class…
• SEO strategy; let's get into the specifics. Let’s Evaluate a 

SEO Strategy.



The DEMS material aims to enhance digital marketing skills in higher 
education, comprehending the essential needs in organizations. You 
have access to extensive slide sets with in-class activities and 
assignments, as well as detailed user instructions for teacher. 

Note: The material includes contents and figures retrieved from the 
internet and is thus subject to changes. The sources have been 
announced according to the rules of fair use. The publisher´s 
responsibility is restricted to the original material stored at 
www.dems.pro.  All material is produced for open use and co-funded by 
Erasmus +.

Disclaimer
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