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SEO Strategy —
Enhance

Is it possible to harvest products recurrently without
knowledge and without planting, caring for and collecting
the crops?

Does the same apply to SEO?
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Develop a plan for optimization of a SEO Strategy
Perform a SEO optimization
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: * Optimize the website

TOplCS * Optimize content for a SEO Strategy
* Technical optimization
* Local SEO
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“Optimize for what would happen if you
ranked, do not optimize to rank.”

Will Crithlow
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Optimize the website
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Developing E-marketing Skills

Optimize the website @ 7 s

Information Architecture
Usability and user experience
Mobile

Schema
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Presenter Notes
Presentation Notes
Website optimization is an essential component of a successful SEO strategy. It refers to the process of making changes and improvements to a website in order to improve its visibility and ranking in search engine results pages (SERPs).

To optimize a website for SEO, businesses should consider the following criteria:

On-page Optimization: This involves optimizing individual web pages for specific keywords and phrases, by including them in the page title, meta description, header tags, and body content. On-page optimization also includes optimizing images, videos, and other multimedia content, by including descriptive alt text and proper file names.

Mobile Optimization: This involves optimizing the website for mobile devices, including smartphones and tablets, by ensuring that the website is responsive, easily navigable, and provides a good user experience on smaller screens. Mobile optimization is becoming increasingly important, as more users are accessing the internet from mobile devices, and search engines are placing a higher emphasis on mobile-friendly websites.

User Experience: This involves providing a user-friendly experience for website visitors, by including clear and easy-to-understand information, a well-designed and intuitive navigation structure, and high-quality multimedia content. User experience can also impact search engine rankings, as search engines are placing a higher emphasis on providing relevant and user-friendly websites to users.

In conclusion, website optimization is a critical component of a successful SEO strategy. By considering factors such as technical optimization, on-page optimization, content optimization, link building, mobile optimization, local optimization, and user experience, businesses can create an optimized website that provides value to users, improves visibility and ranking in search engine results pages, and drives traffic and revenue to the website.

Website optimization is important for several reasons:

Improved User Experience: Optimizing a website for users, by providing clear and easy-to-understand information, a well-designed and intuitive navigation structure, and high-quality multimedia content, can improve the overall user experience, and increase the likelihood of visitors staying on the website longer, and engaging with its content.

Increased Visibility and Ranking in Search Engine Results Pages: By optimizing a website for search engines, businesses can improve its visibility and ranking in search engine results pages, making it easier for users to find and access the website, and increasing the likelihood of driving traffic and revenue to the website.

Competitive Advantage: By optimizing their websites, businesses can gain a competitive advantage over their competitors, by appearing higher in search engine results pages, and providing a better user experience than their competitors.

Improved Conversion Rates: By providing a user-friendly and optimized website, businesses can increase the likelihood of visitors becoming customers, and converting into paying customers, which can improve the overall conversion rate of the website.

Cost-Effective Marketing: Optimizing a website for search engines is a cost-effective marketing strategy, as it does not require paying for advertising, and can result in long-term benefits and returns on investment.

Increased Credibility and Trust: By providing high-quality and relevant information on a website, businesses can increase their credibility and trust with users, and improve the overall reputation of the business.


Assessment Activity

For the next list, choose an organization and its website:

® Online store.
® Online brand presence.

® Information repository (e.g., news)

|[dentify the most important website pages and propose
improvements to them.
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Optimize content for a SEO Strategy

Content optimization for SEO refers to the process of creating high-
quality, relevant, and engaging content that is optimized for the keywords
that are targeted

The goal is to create content that is both valuable to users and search
engines, so that it can rank well in search engine results pages (SERPSs)
and drive more traffic to your website
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Optimize content for a SEO Strategyﬁ?qg!‘/'l'?_

Research keywords: Before creating content, research the keywords that the target
audience is searching for. This will help create content that is relevant and useful to
them. Use keyword research tools like Google Keyword Planner to find the relevant
keywords and the search volume

Create high-quality content: High-quality content is content that is well-written,
informative, and engaging and must be free of spelling and grammar errors, easy to
read and understand

Optimize for keywords: Once one has the keywords, they must be included in the
content's headlines, meta description, and body text

Headings and subheadings: headings and subheadings should be used to organize the
content and make it easy to read (H1, H2, H3, etc.) and to indicate the-hierarchy of the
content

Add images and videos to the content to make it more visually appealing and engaging

Add internal and external links
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Assessment Activity

For the next list, choose an organization and its website:

® Online store.
® Online brand presence.

® Information repository (e.g., news)

|dentify the most important website pages and research the
proper keywords.
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.
Technical optimization

URL Structure
Redirects

Sitemap and Robots.txt
Mobile-Friendliness
Website Speed

SSL

Broken links

Google Search Quality Evaluator Guidelines
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Presenter Notes
Presentation Notes
URL Structure: A clear and concise URL structure can improve the overall user experience and make it easier for search engines to crawl and index a website. A good URL structure includes keywords and is easy for users to understand and remember.

Redirects: Redirects are important for technical optimization, as they ensure that users and search engines are directed to the correct page when they visit a website. This can help to improve the overall user experience, and prevent users from encountering broken links or 404 error pages.

Sitemap and Robots.txt: Sitemaps and robots.txt files provide information to search engines about the structure and content of a website, and help to ensure that search engines crawl and index the website effectively. A well-structured sitemap and robots.txt file can improve the visibility of a website in search engine results pages.

Mobile-Friendliness: As more and more users access websites from mobile devices, mobile-friendliness has become increasingly important for technical optimization. A mobile-optimized website can improve the overall user experience for mobile users, and ensure that the website is accessible and usable on a variety of devices.

Website Speed: Website speed is a crucial aspect of technical optimization, as it affects both the user experience and search engine rankings. A fast-loading website can improve the overall user experience, and increase the likelihood of users staying on the website longer and engaging with its content.

SSL: Secure Socket Layer (SSL) is important for technical optimization, as it provides an added layer of security for users and helps to protect sensitive information transmitted on a website. A website with an SSL certificate is also more likely to rank higher in search engine results pages, as search engines favor secure websites.

Broken links: Broken links can negatively impact the user experience and can also negatively impact search engine rankings. Regularly checking for and fixing broken links is an important component of technical optimization, as it helps to ensure a smooth and seamless user experience on a website.


Assessment Activity

For the next list, choose an organization and its website:

® Online store.
® Online brand presence.

® Information repository (e.g., news)

Optimize the speed of the website
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Local SEO

Register

Google Ecosystem
Google My Business
Youtube

Facebook

Twitter

LinkedIn

® DEMS

Consistent Information

Offer
N.A.P. (Name, Address,
Phone)

Photos

Comments

Co-funded by
the European Union

Social Media
Website
Google
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Presenter Notes
Presentation Notes
Local SEO is a type of search engine optimization that focuses on optimizing a website to rank well in local search results. It is designed to help local businesses improve their visibility in search engine results pages when users search for products or services within a specific geographic location. Local SEO is important for businesses with a physical location, as it allows them to reach potential customers who are actively searching for their products or services in their local area. By optimizing for local search, businesses can improve their visibility and attract more local customers, leading to increased foot traffic and sales. Here are some key components of a local SEO strategy:
NAP Consistency: NAP stands for Name, Address, and Phone Number, and it is important for businesses to ensure that their NAP information is consistent across all online directories and listings. This helps search engines to identify the business and its location, and improve its visibility in local search results.
Local Citations: Local citations are online mentions of a business’s NAP information, and they can have a significant impact on its local search visibility. Businesses should ensure that they have accurate and consistent local citations in online directories and listings, such as Google My Business, Yelp, and Bing Places.
Google My Business: Google My Business is a free tool that allows businesses to manage their online presence across Google, including search and maps. By verifying their information, adding photos and videos, and responding to customer reviews, businesses can improve their visibility in local search results and attract more local customers.
Reviews: Reviews play a crucial role in local SEO, as they can influence the visibility and reputation of a business in local search results. Businesses should encourage their customers to leave reviews on their Google My Business listing and other review platforms, and respond to both positive and negative reviews in a professional and timely manner.
Local Keywords: Local keywords are keywords that include a specific geographic location, and they play an important role in local SEO. By targeting local keywords, businesses can improve their visibility in local search results and attract more local customers.
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Consolidation Activity

For the next list, choose an organization and its website:
® Online store.
® Online brand presence.

® Information repository (e.g., news)

1. Redesign the main pages from an SEO perspective; suggest an
information architecture

2. Redefine the content of the main pages of the website under the SEO
approach

3. Make recommendations to improve technical issues
4. Revamp the digital strategy, adapting it to Local SEO
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Developing E-marketing Skills

Recap of Learning Objectives

Now, can you develop a plan for optimization of a SEO Strategy?

Now, can you perform a SEO optimization?
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Developing E-marketing Skills

Recap of Learning Objectives

¢ Rate your understanding of today’s topic from 1-10.

¢ If you had to structure next class, what would the format look like?
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Questions?
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Developing E-marketing Skills

Next class...

¢ SEO strategy; let's get into the specifics. Let's Enlarge a
SEO Strategy.
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Developing E-marketing Skills
for the Business Market

The DEMS material aims to enhance digital marketing skills in higher
education, comprehending the essential needs in organizations. You
have access to extensive slide sets with in-class activities and
assignments, as well as detailed user instructions for teacher.

Note: The material includes contents and figures retrieved from the
internet and is thus subject to changes. The sources have been
announced according to the rules of fair use. The publisher’s
responsibility is restricted to the original material stored at
www.dems.pro. All material is produced for open use and co-funded by
Erasmus +.
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